School of Business, Public Policy and Social Entrepreneurship
Ambedkar University, Delhi

Time Slot-

Course Code: SBP2MB124

Title: Business Statistics

Type of Course: Discipline (Statistics)

Cohort for which it is compulsory: MBA (I year)

Cohort for which it is elective: NA

No of Credits: 2

Attendance: 80% attendance is mandatory

Semester and Year Offered: | semester (slot 1) — July 24, 2017 to October 7, 2017
Course Coordinator and Team: Anshu Gupta

Email of course coordinator: anshu@aud.ac.in

Pre-requisites: candidate must have done one paper of mathematics at 10+2 level

Aim: The course is a fundamental course in business statistic. The course is designed to introduce
basics of data collection, preparation, descriptive and inferential statistics in context to business
decision making. The course will be focus on conducted statistical analysis with software tools.

Brief description of modules/ Main modules:
Unit 1: Introduction to Statistics (3 hours)

Unit 2: Organising and Presenting Data (4 hours)

Unit 3: Descriptive Statistics (6 hours)

Unit 4: Probability and Probability Distributions (7 hours)
Unit 5: Sampling and Sampling Distributions (5 hours)
Unit 6: Hypothesis Testing (4 hours)

Unit 7: Simple Linear Regression (3 hours)

Assessment Details with Weights:

1. Group Assignments 20% (throughout trimester)
2. Mid semester 40% (5™ Week)
3. End semester 40% (9™ Week)
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