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Based on the vision of the School of Business, iPinlicy and Social Entrepreneurship (SBPPSE)
and appreciating the growing importance of soamtepreneurship, the school has launched a two-
year (full time) MA programme in Social Entreprerghip. SBPPSE’'s MBA programme integrates
elements of public policy and social entreprendaprghthe mainstream business curriculum. It was
thought appropriate to offer another programmegctvhiill be linked to the MBA programme, but at
the same time, focus exclusively on social entmgueship. The students of the MA Social
Entrepreneurship, while in their first year will legposed to all the core courses of the MBA first
year, the second year of the MASE programme willitleed to the activities of Incubation Centre
for Social Entrepreneurship & Innovation which laegn established at AUD.

This programme will help students gain a betterausidinding of the world around them, appreciate
the issues and challenges faced by the societyfirsthdreative solutions to address these. Theetarg
audience for this programme will be:

a. Students who seek to build a career in the ememyieg of social entrepreneurship.

b. Social entrepreneurs who seek to enhance theirlkdge about business management.

c. Professionals working in the development sectavegiment.

The programme aims to build and enhance core kasiskills, raise consciousness about socio-
political and environmental issues, and promoteatore thinking, social innovation, and
entrepreneurial approaches to problem solving.

Programme Objectives:

The objective of the programme is to introduce fagticipants to the emerging area of Social
Entrepreneurship, and the importance of social @npa communities. The programme emphasizes
on core bhusiness skills — finance, marketing, dpgsrs, human resource management and strategic
management, which are essential for any organisatipublic, private or development sector. At the
same time, the programme aims to develop an umdhelisig of contemporary issues facing business
today — socio-political and cultural aspects, pub#ctor administration, and functioning of smatlil a
medium enterprises, which are a backbone of oumtcpuMost importantly, MASE imparts
specialised skills required by those who plan émtgheir own venture, and enables the participents
use these skills, and apply them to finding creatimd innovative solutions to social issues and
challenges. It is expected that the participantshsiable to create their own social value proms;
which will bring about a change in the lives of sbaommunities.

Structure of the Programme:

The most important difference between a traditidnadiness and a social entrepreneurship venture is
that the latter is focused on maximizing social &ttp and such innovations take place both in profit
and not-for-profit organisations. Thus, foundatiamisbusiness management education are essential
for anyone pursuing this programme. With this idee, propose to structure the programme in a
manner that the core principles of business adtrétiisn are retained, along with specialised cairse
on entrepreneurship, innovation and social consciess.



The first year of the programme will comprise Biesters of 12 weeks each and the second year will
consist of 2 semesters of 16 weeks each, spreadveveears, with immense exposure to field based
learning. The first year of the programme (trimeste — 3) will follow the same course structure as
the MBA programme, with minor modifications. In teecond year, students are exposed to a variety
of core courses pertaining to development sectocial entrepreneurship, along with electives from
different fields. Students will also be given a ickeoof electives from those offered to the MBA
programme / and other schools of the universitypawd of the curriculum of MASE, students will be
required to undertake (i) a field project of 2 mfenduration with an organisation, which includes
preparation of a project appraisal, implementaptam, budgeting, cost benefit analysis and revenue
modelling; and (ii) a business plan for their owrtrepreneurship venture, which can be supported
(resources / financial etc) by the incubation aeptrpresented to a pool of venture capitalists.

Total No. of credits: 86
Total No. of courses: 32

Choose the categories applicable to your programme:

No. of Foundation Courses: 19 (Total Credits - 38)

No. of Discipline Courses: 8 (Total Credits — 32)

No. of Special interest/ Applications/ Career @téel Courses: 5 (Total Credits - 16)
No. of Compulsory Courses: 23 (Total Credits - 54)

No. of Optional/Elective Courses: 4 (Total Credi§y

No. of Practical/ Dissertation/ Internship/ Semioaurses: 5 (Total Credits: 16)

SIS

The broad programme structure and the distribugfarredits are detailed in Table 1 below:

Table 1. Programme Structure

4
Type of Seml Sem?2 Sem3 Summear Sem4 Sem:
Courses Sem6
7 Taught | 6 taught 6 taught
2 taught
Core courses of| courses of| courses of 2 taught courses of courses of 4
Courses/ | 2credits | 2 credits | 2 credits 4 credits each = 8 credits each = &
Credits each =14| each=12| each=12 credits ; -
. , . credits
credits credits credits
2 electives of ¢ 2 electives of ¢
Electives credits each = 8 | credits each = §
credits credits
. 1 seminai | 1 seminal
1 seminar based based
Workshop based
. course of 2 course of 2
/ Seminars| course of 2 . .
. credits credits
credits
each each
Project / 1 project (entrepreneurial venture) of 8 creditsn{ 1 to Sem &
Field 1 field project with an organisation during sumr(izcredits)
TOTAL
CREDITS 16 14 14 2 16 16 +8
(86)

List of Courses:The following table lists the caggrimester wise. All courses carry 2 credits gach
unless mentioned otherwise.



Table2: Trimester Wise Course Distribution of thefirst year of MASE

Df

-(I—:}(/)FEJ?S(ZS Seml (Trimester) Sem?2 (Trimester) Sem3 (Trimeleer) Sem4 (Semester) Semb5 (Semeste
B1OL. Busmess_ B301. Issues and
Culture and Society . . .
B201. Foundations Perspectives in
B102. ; ! :
o of Social Public Policy
Organisational Entrepreneurshi B302. Human
Behaviour P P ) S401. New Product . -
o B202. Leadership | Resource S501: Social impac
B103. Quantitative and Market
and Change Management assessment S502.
Methods . Development .
o B203. B303. Operations . Strategic
B104. Principles of S402. Fundraising
Taught - Management Management . . Management of
Economics . and Financing of
Courses . . Science B304. Structured . . New Ventures
B105. Financial o Social Enterprises
Accounting B204. Spreadshee} Thinking and
. Modelling Problem Solving + 2 ELECTIVES
B106. Marketing B205. Corporate | B305. Cost and + 2 ELECTIVES
Management .
- Finance Management
B107. Business . .
Communication BZQG. Business Accountlng
: Ethics & CSR B306. Business
and Personality
Research
Development
Seminar/ $101: Introduction | S201. Developing 8301.. N Lecture Serles:. Business Models.
Workshop . ; Sustainability and successful social entrepreneurshiy
to Entrepreneurship Business Models . : .
Courses Social Innovation ventures (non credited)
Proiect S102. Social Entrepreneurship Ideation + executimer mentor. Assistance will be provided from the
) Incubation centre (8 Credits)
S302. Field Project —Prepare a project
Fieldwork _proposal, ne_ed appraisal, Fund raising &
implementation plan, budget and cost —
benefit analysis (4 Credits)
Practicun Projects
Dissertatiol

*The course codes beginning with B are compulsanyrses of the Masters in Business Administration
Programme.
The course codes beginning with S are coursesfEpEcMA in Social Entrepreneurship Programme.
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Instructional (curriculum transaction) design foe tProgramme:

Teaching pedagogy would be based on a mix of ttifles on readings, activities and simulations
on topics related to social issues, and criticatussionsof cases on lives of social entrepreneurs
and enterprises. The classes would be conductea iimteractive mode with an emphasis on
group learning and team-based exercises. Thedretiogponents will be well complemented by
practicum, and students will be encouraged to afimyclassroom learning to various real life
situations through short term and long term fiedddad projects. Since this is an emerging area,
students will also be encouraged to create leamgpgsitories and contribute to the existing field
of research.

Field Study/ Practical/ Project/ Internship/ WoripftComponents of the Programme:

Workshop Component — Three courses in the first yath be run in a workshop mode. The
objective of these courses is to familiarize thalshts to the social issues surrounding them and
raise their consciousness regarding the same.eAtdime time, students will be exposed to the
building blocks of business, and in this procetsis, éxpected that various practitioners would be
able to participate and share their experiencds thvé students.

Field Project — The Field Project, carrying 2 ctgidi a crucial component of MSE. This is
designed to immerse students in the field sitemaie sense of and reflect on different field
experiences in relation to theoretical concepts @nttiples presented in class. Students will be
encouraged to work with an NGO or an Organisatioracocial problem. In this field project,
each student will be mentored by a supervisor énpgdrtner organisation, and a faculty member /
resource from the Incubation Centre, and will pnés& completion, a project proposal, need
appraisal, fund raising and implementation plast-t@nefit analysis and a revenue model.

Project Study: Social Innovation Entrepreneurshijeet — The most important outcome of MSE
is the students own social innovation idea and wi@t plan carrying 8 credits. At the end of the
first year, students will spend their summer monthnising the Business Proposal for their own
venture. In the following three trimesters, thedstut will take the necessary steps for the
execution of the project. This project spread d¥grears will entail a close interaction of the
student with existing social entrepreneurs, menfargling agencies and government authorities.

Assessment Design:

Assessment will be based on the University politgantinuous evaluation. Classroom learning
will be evaluated using a mix of tools — writterbmiissions of assignments, case study analysis,
presentations, individual and group assessmenigzapiand end trimester assessments, and
applications of classroom learning to real lifeiattons through project reports and viva voce.
Eligibility for admission:

Bachelor's degree with minimum 50% marks, or edeinagrade in any discipline.

Mode of selection (Entrance test, Interview, Ctitodimarks etc):

Selection will be based on the following three comgnts

1. Written test comprising multiple choice questions quantitative aptitude, analytical

reasoning, and verbal ability (50% weightage)
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2. Statement of Purpose (25% weightage)
3. Personal Interview (25% weightage)

Each candidate will go through all the three stagad a merit wise list will be generated on the
basis of the combined score.

. No. of seats: The maximum no. of students to beitselinfor the course is 10. The norms of
reservation laid out by the Government of NCT oftDapply.

Director, SBPPSE



