EVENT REPORT

Itinerary Creation & Customer Expectations
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Basics of effective itinerary creation: Students were introduced to the
fundamentals of building an itinerary, including sequencing activities, managing time, considering travel
distances and ensuring that the overall programme remains practical and achievable.

Understanding tourist needs and expectations: The discussion highlighted the importance of identifying
tourists’ preferences, interests, budgets, comfort levels and expectations. Students learned that customer
satisfaction depends A

Customer-centric travel planning: The resource person emphasised designing itineraries from the traveller’s

perspective. A good itinerary should balance sightseeing, travel time, rest, experiences and flexibility rather
than simply adding more activities.

Practical industry perspective: The interaction gave students an opportunity to relate academic concepts to
real-world travel operations and communication with clients. The session also encouraged students to think
professionally about service quality and the role of communication in delivering memorable travel experiences.

By the end of the session, students gained a clearer understanding of how to create effective and customer-
focused itineraries. They were able to recognise the importance of researching traveller needs, planning realistic




schedules, incorporating practical travel considerations and maintaining flexibility. The session also
strengthened awareness of professional communication and service-oriented thinking, both of which are
essential skills for careers in tourism and travel management.
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The lecture was an informative and industry-oriented learning experience for the M.Voc Tourism & Hospitality
Management students. The interaction with Ms. Anusha Sami helped bridge the gap between theoretical
knowledge and professional practice while encouraging students to approach itinerary design from a customer-
first perspective. The session successfully supported the objective of the Alumni Connect Series by providing
students with practical insights, professional exposure and a better understanding of contemporary travel-
planning expectations.
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